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I t was the year 2014 
when Caesar Guerini 
and Fabarm, led by the 
initiative of American 
partner Wesley Lang, 
president of Caesar 
Guerini USA and 

Fabarm USA, announced a 
collaborative venture to create 
the � rst ever brand of shotgun 
and accessories dedicated to 
female shooters: the Syren 
brand was born.

It has been the � rst venture 

to purely focus on designing 
shotguns for women’s unique 
needs. To actually have an 
elegant line of shotguns 
designed for all women 
shooters, not simply a male 
or youth model that has been 
altered, has been a turning 
point in the industry. 

� e line developed at Caesar 
Guerini concentrates on over-
and-under shotguns with an 
emphasis on weight, recoil 
reduction, stock dimensions, 

and esthetics. Each product is 
given all the consideration that 
goes into creating products for 
the male market. 

� e � rst task is to the make 
the guns � t properly: women 
are built di� erently than 
men, with those “di� erences” 
never having been seriously 
addressed by any � rearms 
company, until a few years ago. 
Specialised stock dimensions 
to � t the female anatomy 
with smaller pistol grips and 

Monte Carlo style stocks 
are utilised. Almost every 
dimension of the stock di� ers 
from the traditional male 
oriented models. � e roses 
laser cut in the wood on each 
side of the top tang for the 
hunting models and, for the 
competition models, the Syren 
logo just below the pistol grip 
further distinguish the ladies’ 
stocks.

“At Syren, we are driven 
to help more women become 

NO MORE 
COMPROMISES

A full line of shotguns and accessories designed exclusively for female 
shooters are on o� er from Caesar Guerini, meaning women no longer 

have to compromise when it comes to choosing a shotgun.


